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QSP Summit completes 10 years in this edition. Through 
the years we have been gathering visionary speakers as 
Kevin Keller, David Aaker, Bob Phibbs, Natalie Berg, Leon-
ard Berry, Luis Filipe Reis, Hermawan Kartajaya, Gian 
Fulgoni, Steven Sonsino, Lluis Martinez-Ribes, Andrew 
Stephen, Neil Bearden, Michio Kaku, Daniel Serrão, Jean-
Noël Kapferer, Nirmalya Kumar, Ori Brafman, Ziv Carmon, 
David Lewis, Annet Aris, Miklos Sarvary, Nader Tavassoli 
and many other outstanding leaders as well as some of the 
major and innovative global brands.
Year after year, QSP Summit has revealed and brought 
forward opportunities, trends and market challenges, 
showing up as an unique space for refl ection, that the 
audience has acknowledged and placed as one of the most 
prestigious conferences in Europe.
In this edition, under the theme “The New Global Age” we 
will refl ect with some of the greatest global specialists 
about the New Era of Globalization and its challenges, as 
well as strategies to go through it, counting on vibrant 
speakers and with a new market vision. We will also bring 
the Business Trends Forum, with the presence of some 
of the major players in the Portuguese market that will 
be sharing their vision about the current business and 
management trends. You can also count on 8 worklabs 
that will fulfi ll an intense day of knowledge exchange, 
networking, debate and experiments on new solutions and 
products in the exhibition area.
Be part of this Summit and find out, together with 
hundreds of people, that with QSP – Consultoria de 
Marketing are annually in the vanguard of the major 
topics and trends.

THE NEW GLOBAL AGE



key points

• Competition in the 21st century depends on how to leverage multiples, cyber space and global reach
• Key to create new business is to learn from the teenagers who have built the smartphones into their chromosomes

• Arbitraging the idle capacity across the cyber-space can create business for people without capital and assets
• There are three levers you can use if you are not blessed with resources, i.e. crowd sourcing, crowd funding and cloud computing

• In the borderless world, knowing the consumers and competition in key markets of Europe, the US, Japan, China and India is the key for survival
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SPEAKERS

Kenichi Ohmae

Giles Morrison

Chancellor, Business Breakthrough University
President and CEO, Business Breakthrough, Inc.

Global Creative Excellence Director, Unilever

Giles Morrison, as Global Creative Excellence Director for Unilever, is responsible for elevating the quality of Advertising & Content strategy and output for Unilever’s 
global brands. He also leads Unilever’s Content transformation initiatives. 
Previously, he was the Brand Director for Sony Europe.

Described as “Mr. Strategy” worldwide, Dr. Kenichi 
Ohmae is regularly sought out as a public speaker and 
management consultant. Ohmae, according to The 
Financial Times of London, is “Japan’s only management 
guru.”  In 1994, The Economist selected him as one of the 
fi ve management gurus in the world.  As an author he 
has published over 180 books, many of which are devoted 
to business and socio-political analysis.  
He attended Waseda University (BS), the Tokyo Institute 
of Technology (MS), and the MIT - Massachusetts Insti-
tute of Technology (Ph.D. in Nuclear Engineering). For a 
period of 23 years, he was a partner in McKinsey & Com-
pany, Inc., an international management consulting fi rm, 
where he served as president of the Japanese branch, 
and chairman of the Asia-Pacifi c region. He is founder of 
Business Breakthrough (an around-the-clock interactive 
satellite television for business and management) and 

currently serves as president & CEO.  He is also dean 
of BBT University opened in April 2010 and BBT Gradu-
ate School of Business opened in 2005 through a cyber 
space platform classroom named Air Campus. 
His numerous books include “The Next Global Stage” 
(Wharton School Publishing), “The Invisible Continent” 
(Nicholas Brealey), “The Borderless World” (HarperBusi-
ness), “The Mind of the Strategist” (McGraw-Hill).

THE NEW GLOBAL AGE
What has changed in the 21st century from the 
20th century fundamentally infl uences the fate of 
a nation, a company, and an individual. We are now 
operating in an interlinked borderless economy, and 
also simultaneously in the cyber space.  
While the geopolitical and religious complications are 
making the economic and business outlook uncertain, 

the smart people and corporations are coming 
up with many new ideas to prosper. Old fashioned 
corporations and people are on defense, but they 
don’t need to. 
He has taught 5500 students on the subject of entre-
preneurship and startups. Among them, were created 
800 companies, many of which are now on Tokyo’s 
stock exchange. This process is not diffi cult once you 
understand how to think in the 21st century environ-
ment. The key words are o2o, ubiquitous, multiples, 
arbitrage, and leveraging idle capacity. Ohmae will 
explain in simple terms how to compete in the new 
global age, be it in Europe, the US, Japan, China and/
or in India.

key points

Brands with a purpose
• The challenge of communicate global vs local

• How to draw consumers’ attention in different cultures?
• Brands’ sustainability and social commitment 

• The role of agencies and brand partners
• Metrics



key points

key points

• Winning mind-set
• Frugal product and process innovation

• Speedy execution
• Laser focus to fi t limited resources

• Begin with the target customer 

• Technology is changing behavior, but not need
• There  is no better time than now to invent new ways to engage with people

• Storytelling is at the heart of the creative industry, but it is more about stories and less about telling
• You no longer competing against advertising, we are competing against popular culture

• If you obey all the rules, you miss all the fun

KEYNOTE
SPEAKERS

Amitava Chattopadhyay

David Shing 

Chaired Professor of Corporate Innovation, GlaxoSmithKline
Professor of Marketing, INSEAD

Digital Prophet, AOL

David Shing is AOL’s Digital Prophet. He spends most 
of his time watching the future take shape across the 
vast online landscape. The rest he spends talking to 
people about where things are headed, and how we 
can get the most out of it. Shing has spent most of 
his adult life in the digital world working both large 
and small creative companies. He served as AOL’s Eu-
ropean Head of Media and Marketing before taking on 
his current mantle.

CULTURE, CODE + CREATIVITY
Disruptive tech and programmatic have dominated the 
advertising conversation of late. Where does creativity 
fit in all that? Everywhere. That’s David Shing’s take. Join 
AOL’s digital prophet as he discusses tech disruption 
and how it has ushered us from the age of information 
to the age of conversation. 

Professor Chattopadhyay is an expert on branding and 
innovation. Over the past 3 decades he has published 
more than 60 articles, with the majority appearing in 
leading international journals such as the Journal of 
Marketing Research, Journal of Consumer Research, 
Journal of Marketing, Journal of Consumer Psychol-
ogy, Marketing Science, Management Science, Inter-
national Journal of Research in Marketing, and Long 
Range Planning.  Professor Chattopadhyay is on the 
editorial review boards of the Journal of Consumer 
Research, Journal of Consumer Psychology, and Long 
Range Planning. 
For his research, Professor Chattopadhyay has been 
the recipient of the Robert Ferber Award. His recently 
published book entitled “The New Emerging Market 
Multinationals: Four Strategies for Disrupting Mar-
kets and Building Brands” was recognized as “The 
Best Business Book for 2012” by Strategy+Business. 

He is a fellow of the Institute on Asian Consumer In-
sights.  He has served as a member of the Association 
for Consumer Research’s Board of Directors.
Aside from teaching in degree programs, Professor 
Chattopadhyay has taught in executive programs in 
Asia, The Americas, Europe, Australia, and Africa.  He 
is on the advisory boards of several organizations and 
is a consultant to multinational fi rms. 
Professor Chattopadhyay holds a Ph.D. from the Uni-
versity of Florida, a PGDM from the Indian Institute of 
Management, Ahmedabad, and a B.Sc. (Honours) de-
gree from Jadavpur University, India. 

THE NEW EMERGING MARKET MULTINATIONALS
In the past decade, a new breed of challenger businesses 
and brands have burst upon the world stage from the 
“emerging markets”– with names like Arcelik (Turkey), 
Dilmah (Sri Lanka), Lenovo (China), Mahindra & Mahin-

dra (India), Modelo (Mexico), Natura (Brazil), Tata Motors 
and Tata Global Beverages (India), TCS (China), and Sa-
vola (Saudi Arabia)—and have in short order established 
themselves as robust competitors. Much has been 
written about their increasing stature, but exactly how 
these relatively-small, under-resourced fi rms have man-
aged to build sustainable and profi table branded global 
businesses, fi ghting and winning against much larger 
incumbent market leaders, remains unanswered.  In 
this presentation, Professor Chattopadhyay will identify 
the key factors underlying the success of these emerg-
ing market fi rms and the strategic alternatives through 
which they have attained success.  It will be also dis-
cussed what the established multinationals from the 
USA, Western Europe, and Japan can learn from these 
EMNCs to effectively compete with them.

THE NEW GLOBAL AGE



key points

key points

• Today’s consumer speaks their mind online; your brand must create a positive experience
• Mastering digital marketing is no longer enough; top marketers master Convergence Marketing and match method to message

• The voice of the customer can sway your ROI by up to 43%
• Subtle clues in responses to marketing (ex. Email opt in, Facebook share) can predict future revenues by identifying infl uencers previously ignored
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KEYNOTE
SPEAKERS

Jeanniey Mullen

Scott Moore

Chairwoman, Internet Marketing Association 
Women Leaders Group

Founder & President, M32 Partners

With expertise in the mobile, connectivity, ecommerce 
and marketing industries, M32 is a strategic advisory 
group designed to catalyze growth. Prior to that, Scott 
led marketing for Best Buy where, as senior vice presi-
dent, he was responsible for customer insights, market-
ing strategy, advertising and promotion, digital market-
ing, and the investment strategy for paid, owned, and 
earned media for Best Buy’s U.S. Business.
Previously, Scott served as the vice president of mar-
keting, strategy and customer insights for the Con-
nectivity Business Group. In that role, he led market-
ing for the computer, tablet & mobile phone category 
and had P&L responsibility for Best Buy’s “Connected 
Accessory” business.
Prior to that, Scott also served as the chief marketing 

officer for Best Buy Mobile—a joint venture with UK-
based Carphone Warehouse—and has held leadership 
positions with Best Buy Advertising, Hunt Adkins, and 
Fallon Worldwide. 
He began his career as a Teach For America corps mem-
ber working in the Houston Independent School District. 
He subsequently served as regional director for TFA New 
Jersey and was a founding board member for KIPP Stand 
Academy. He is a graduate of Wesleyan University. He 
lives in St. Paul, MN with his wife and 2 children. 

THE ERA OF ENGAGEMENT
As brands race to harness the power and potential of 
digital marketing, a new frame is emerging: the Era 
of Engagement.  While traditional metrics like brand 

awareness and MROI will remain relevant, a new set 
of standards is about to emerge focused on nature, 
quality, and rate of engagement between brands 
and customers. Moore’s perspective brings together 
work with agencies, political consultants, content 
creators, and years of work leading one of America’s 
most powerful consumer brands.  The coming Era of 
Engagement begs an entirely new question for mar-
keters across the globe: what are you doing to drive 
engagement with your most important customers?

Jeanniey Mullen is an innovative marketing executive 
who thrives on delivering outstanding growth and 
engaging customer experiences.  Recently named 
“Woman Leader of the Year” by the Internet Marketing 
Association (IMA), Jeanniey is the chairwoman of the 
Women’s Leadership Group and is creating networking, 
mentoring and learning environments so women lead-
ers of all ages can thrive in their respective industries. 
Most recently Jeanniey was the vice president of Mar-
keting for NOOK ™ by Barnes and Noble. Prior to her 
role at NOOK™, Ms. Mullen was the co-founder of a 
wearable technology company, RingBlingz. Ms. Mul-
len was the CMO of Zinio, the digital newsstand ser-
vice, for 6 years, led the OgilvyOne, Digital Dialogue 
Business, and launched the fi rst email marketing 
division of a global advertising agency at Grey Direct.  
Ms. Mullen founded the Email Experience Council, 

which was acquired by the Direct Marketing Asso-
ciation. Over her career she has authored 3 books and 
launched 5 companies.

CONVERGENCE MARKETING: 
KEEPING CONTROL WHILE LETTING
THE CUSTOMER CALL THE SHOTS
20 years ago our world was fairly simple. To sell some-
thing to someone you bought a TV commercial, a Ra-
dio commercial or a Billboard. If you were fancy, you 
might send a direct mail piece, or place a call to the 
customers home or work. And then the internet blos-
somed and things got a bit trickier. Now we layered 
on digital marketing as a means to drive revenue and 
customer relationships: Email, Web, and even Mobile 
marketing became a mainstay while Social marketing 
started to emerge.  Today, we live in a world overrun 

with data. Analytics rule our day, and most moves 
we make are tied to predictive models, propensity to 
buy, regression testing and programmatic ad buying.  
When you have a moment to take a breath you might 
think to yourself “what could be next?”
The future is here, and we call it Convergence Market-
ing. Convergence Marketing occurs when your compa-
ny marketing intersects with the social commentary 
created about your brand by the customer. Through 
blogs, reviews, likes, follows, and shares, your cus-
tomers voice is growing louder each day. Follow the 
path of Convergence Marketing in order to deliver 
a phenomenal experience, increased revenues and 
some semblance of control over your future efforts.

• The Digital Era unlocked powerful new ways to engage with our consumers
• To maximize this potential, marketers will require a strategic frameshift

• Drawing lessons from the political sphere, marketers have an opportunity to rethink engagement strategy
• Thoughtful brands in North America – both large and small – are beginning to embrace this approach and will start to focus on “rate of engagement” as a new KPI

• In the end, the Era of Engagement will require a radical reinvention of strategy, tactics, and ultimately corporate culture
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SPEAKERS

António Rios Amorim

The BUSINESS TRENDS FORUM is an important space to discuss 
about the major trends in the global market. 

In this edition some of the main players will debate the trends in an 
essential and unique discussion.

• Included in the event
• Mandatory reservation

• Limited number of attendees 

António Lobo Xavier

Fernando da Cunha Guedes Filipe de Botton Paulo Azevedo

President and CEO - Corticeira Amorim

Partner of MLGTS, Member of Board of Sonaecom, NOS, BPI, Mota-Engil, Riopele

Time: 75 minutes

Member of Board - Sogrape CEO - Logoplaste Chairman and Co-CEO - Sonae

• The challenge of the human capital development and the skills competition. 
The emigration and abilities retention

• Challenges to the CEO in the New Global Age
• What are the characteristics that the leaders search for their employees in 

the global context?
• How can Portugal leverage their competitive advantages in a global world?

key points

MODERATION: 



• Will be the exponential growth, expected for these markets in next decades, coming from the consumption? How will 
be featured the future middle class in these markets? 

• Western products and services versus demand in the Chinese and Indian markets
• Which are available opportunities for Portugal in these markets? How to overcome the size of these markets? 

• China and India: two countries two markets or two countries and several markets? Overopportunity? 
• How to overcome cultural differences?

• Global brands or brands adapted to cultural reality?

Kenichi Ohmae

Rui Nascimento Alves

Lindsey McInerney

Virgínia Coutinho

Fernando Oliveira

Chancellor, Business 

Breakthrough University;

President and CEO, Business 

Breakthrough, Inc.

HR Director, Johnson & Johnson 

Europe and Pacifi c Asia 

Head ofDigital Transformation 
Hootsuite

Manager, Special Projects
Socialbakers

Strategic Partnerships 
Tripadvisor
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FREE
WORKLABS

BUSINESS IN CHINA AND INDIA

TALENT MANAGEMENT

CONNECTED

MODERATION:

MODERATION:

Miguel Seixas

Hélder Pais

Rui Ventura

Executive Board Member - SonaeMC

Managing Partner & Career Manager - Global Headhunters

President – APPM

Time: 60 minutes

Time: 75 minutes

Time: 60 minutes

key points

key points

key points

• Demographic, social, technological, cultural, and other shifts are creating a diverse, multigenerational workforce
• Toward a 21st-century talent agenda: Are HR and business leaders ready? 

• Key areas of focus: lead and develop, attract and engage, transform and reinvent
• Talent assessment and development capabilities correlate with economic performance

• Business will start hiring for tomorrow – not just for today

• Main trends of social networks use from the perspective of users and companies
• The increasing relevance of networks for brand image of companies, people and business

• Content and organic strategies vs. paid strategies
• Performance measurement and conversions on social networks

• Integration between social networks and platforms MODERATION:

SPEAKERS

SPEAKERS

SPEAKERS



Jonathan Oliver

Isabel Amaral

Manuel Sobrinho Simões

Head of Global Innovation - AOL

Expert and Consultant in Protocol, 

Image and Intercultural Com-

munication

Professor and director, Department of 
Pathology and Oncology of the Medical 

Faculty of Porto, Director of IPATIMUP and 
Vice President of  Health Cluster Portugal

INNOVATION

INTERNATIONAL PROTOCOL

HEALTH CLUSTER FORUM

MODERATION:

MODERATION:

Alexandre Oliveira

Pedro Correia

Duarte Araújo

Co-founder - SMARKIO

Responsible for Services in Business and Communication - AEP

Riopele Executive Director and Chairman of Oásis Plaza

Time: 60 minutes

Time: 60 minutes

Time: 75 minutes

key points

key points

key points

• Why Innovation must be wrong in order to be right?
• How Innovation can transform brands but why they really don’t want it?

• How to apply and leverage innovation within your company?
• How AI is slowly taking control?

• What cool tech is coming that will radically change your life?

• What is Protocol and what does it do? 
• Are rules the same all over the world and in all companies?

• International or Intercultural Protocol?
• Cautions with partners from other cultures

• Protocol as an international communication tool

• What is the role of various actors – public and private – in care, as well as in education and investigation?
•  Which should be the new health fi nancing model?

• Which new business opportunities emerge from this picture?
• What is the relevance that we should give to old guide concepts: 

accessibility, equity and “tend to be free”? MODERATION:

SPEAKERS

SPEAKERS

SPEAKERS

FREE
WORKLABS

THE NEW GLOBAL AGE

Isabel Vaz

CEO of Luz Saúde, Faculty Board 
Member of Nova School of Business and 
Economics of Universidade Nova de Lisboa 

and Member of the General Council of 
Universidade de Lisboa



• Networks trump traditional forms of corporate organization are changing traditional ways of managing
• Our work is being driven by algorithms, big data, robotics, and the on-demand economy
• AI is driving a more human-centered form of interaction (Siri, Cortana, or Google Now) between people and machines

• As software continues eating the world, this will bring about new opportunities for people and organizations
• Creativity is needed more than ever in our world of exponential change

Jeremy Abbett

Miguel Vieira

Ana Campos

Hélder Rosendo

Creative Evangelist - Google

Fashion Designer

Fashion Director - Vogue Portugal

Deputy General Director – Citeve
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FREE
WORKLABS

THE NEW NORMAL

FASHION AND TEXTILE INDUSTRY TRENDS

MODERATION:

João Galveias

Paulo Vaz

Head of Digital and Multimedia Services - RTP

Chief Executive - ATP

Time: 60 minutes

Time: 75 minutes

key points

key points

• Textile Industry or Fashion Industry: What is missing to give the qualitative leap?
• Relation between the Industry, the creators and the scientifi c system. What fails and what is missing?

• A great Portuguese designers’ or commercial brand with global presence - Utopia or reality about to be built?
• Tough relationship between fashion-related industries and the media. Unwillingness to recognize the excellence of 

“Made in Portugal” or cultural prejudice?
• The future of the Portuguese textile, clothing and fashion is creativity 

(design) or on technological innovation? Or both? MODERATION:

SPEAKERS

SPEAKERS
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THE NEW GLOBAL AGE

TIME

09h30 

10h20 

11h30 

12h10 

15h30

16h10

08h00 - 09h15

09h15

11h00

16h50

12h50-14h15

QSP SUMMIT 2016 - THE NEW GLOBAL AGE 

KENICHI OHMAE

GILES MORRISON

AMITAVA CHATTOPADHYAY

DAVID SHING

JEANNIEY MULLEN

SCOTT MOORE

FREE WORKLABS

Kenichi Ohmae

Paulo Azevedo/António Amorim/
Filipe de Botton/Fernando da Cunha Guedes

Ana Campos/Miguel Vieira
Hélder Rosendo

Isabel Vaz/
Manuel Sobrinho Simões

Rui Alves

Jeremy Abbett Jonathan Oliver Isabel Amaral

Lindsey McInerney
Virgínia Coutinho

Fernando Oliveira
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HEALTH 
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Registration

Welcome Session

Coffee Break and Networking

Coffee Break

Break and Book Signing

14h15-15h15

17h10-18h30 BUSINESS TRENDS FORUM & FREE WORKLABS
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REGISTRATION

To participate in this event, you must complete correctly the enclosed registration form - or you can download it 
in www.qspmarketing.pt/summit -  jointly with the payment proof, please send both  to the following email, fax, 
or address

PAYMENT METHOD 

Bank transfer in favor of QSP – Marketing, Lda. (Bank: Caixa Geral de Depósitos)
NIB: 0035 0158 00018389 930 14
IBAN: PT50 0035 0158 00018389 930 14
Help Desk: (+351) 916 252 000 (09h30-19h00)
Fax: (+351) 226 108 552
E-Mail: conferencia@qspmarketing.pt

QSP – Consultoria de Marketing, Lda.
Avenida da Boavista, 1167, 4º andar, sala 5
4100-130 Porto - Portugal

www.qspmarketing.pt/summit

PROTOCOLS

ACEPI - Digital Economy Association
AEP - Portuguese Entrepreneurial Association
AIDEC - International Association for Development and Business Competitiveness
ANPME - National Association of Small and Medium Enterprises
APCOR - Portuguese Cork Association
APPM - Portuguese Marketing Association
AMES - Asociación de Marketing de España 
ATP - Textile and Clothing Association of Portugal
BPCC - British Portuguese Chamber of Commerce
POPAI - The Global Association for Marketing at-Retail

10% discount in corporate passes and 15% discount in individual passes, not cumulative 

with advanced purchase.

REGISTRATION INCLUDES:

• Free access to conference
• Dossier with conference presentations
• Coffee Breaks
• Participation certifi cate
• Free access to exhibition area
• Free access to worklabs according to availability
• Internet Wireless Free

Limited Capacity

NOTES:

The content of presentations is completely speaker’s responsibility. Due to force majeure, small changes in the 
program might occur. For additional information, please visit the website:
www.qspmarketing.pt/summit
• Registrations according with auditorium capacity.

Lunch not included

SIMULTANEOUS ENGLISH TRANSLATION AT AUDITORIUM 

PASS FEE UNTIL 22nd JANUARY

Individual

Plus VAT

Corporate (3)

550 €

1.500 €

500 €

1.400 €

PREMIUM (10) 4.700 € 4.250 €



MAIN SPONSOR

SUPPORT

PROTOCOLS

FORUM SPONSOR WORKLABS SPONSORS

SPONSORS

MEDIA PARTNER

TRAVEL SPONSOR

INSTITUTIONAL SUPPORTOFFICIAL HOTELTRANSLATIONS

ACEPI - Digital Economy Association
AEP - Portuguese Entrepreneurial Association
AIDEC - International Association for Development and Business Competitiveness
ANPME - National Association of Small and Medium Enterprises
APCOR - Portuguese Cork Association
APPM - Portuguese Marketing Association
AMES - Asociación de Marketing de España 
ATP - Textile and Clothing Association of Portugal
BPCC - British Portuguese Chamber of Commerce
POPAI - The Global Association for Marketing at-Retail

QSP - Consultoria de Marketing, Lda.
Av. da Boavista, 1167 - 4º andar, sala 5 · 4100-130 Porto

(+351) 916 252 000 · Phone: (+351) 226 108 552 · Fax: (+351) 226 108 552
conferencia@qspmarketing.pt · www. qspmarketing.pt/summit 

INFORMATIONS:

HELP DESK:


